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TWO YEARS OF PROGRESS, 2014-2016

THE PROBLEM ON CAMBODIA’S ROADS
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WHAT WE DID
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At project start, Cambodia had no passenger helmet law.

THE PROJECT WAS ACCOMPLISHED THROUGH THREE COMPONENTS:

School-Based Programs Behavior Change Communications Enabling Environment Campaign
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Helmet use rates also increased for drivers, children, potential head injury : Driver deaths and injuries Passenger deaths and injuries

and improved nationally.

THE WORK STILL TO BE DONE:

PROJECT INNOVATIONS

Helmet observations used innovative filming methodology
to provide more accurate data. Further education and enforcement is needed to increase helmet use - in

all locations.

\l/ Commune Road Safety Working Groups developed:

= S o Staff regulations mandating helmet use
¢ Helmet fund donation boxes Child helmet use must be enforced —a staggering 99% of children killed on
e Commitment to allocating budget for ongoing road the road are still not wearing helmets.
= safety activities

Increased commitment and support from government, community, public,
and private sector is needed to save lives and achieve helmet use for all.
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Our achievements have been recognized at conferences
| around the world, and the APHA Global Film Festival; used as

a Social Impact Investment research case study; and were
published in scientific peer-reviewed journals.
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